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Il \MB OVERVIEW

The National Mango Board
(NMB) is an industry funded
and managed agriculture
promotional group designed
to promote mangos in the U.S.

The NMB was founded in 2005
through Congress and the U.S.
Department of Agriculture and

approved by mango importers 2
in the U.S. R J-
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Il \MB OVERVIEW

Increase consumption of fresh mangos in the
U.S. through innovative research and
promotional activities, while fostering a
thriving industry
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Il CONSUMER MARKETING

DonHt k n ¢
to do with them

DonHt K
anything about
mangos

to pick one

Did not think
about them



Il CONSUMER MARKETING

Media Campaigns

A Celebrity spokesperson
A Partnership with Ayesha Curry
A A tribe called mango
A Enlist 6 influences who are very well
liked & respected online (strong social
following)
A Showcase usage via recipe content
A How to undress a mango
A Inspire mango coverage outside of the
perceived season
A Drive awareness around how to cut,
how to select and how to use
A Always §On media machine
A Keep mangos top of mind all year long
A Recipes, social integration,
nutrition messages
A A trip to the Equator: Where mangos grow
A Media and mango influencers will
experience the culture and cuisine of a
qe mango producing country







